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www.ragincajuns.com

Louisiana’s Ragin’ Cajuns® web site is back and better than ever
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FTER ABOUT A FIVE-MONTH HIATUS,
ALouisiana’s Ragin’ Cajuns’® web site
is live again.

But just about the only part that
stayed the same is the URL: www.raginca-
juns.com All the rest is prime time.

UL Lafayette hired XOS Technologies
to provide server space and web site design.
The Florida-based company has more than
480 clients who represent more than 900
university and pro sports teams, including
the Florida Gators, Ohio State Buckeyes
and LSU Tigers in Baton Rouge, La.

John Dugas, event management coor-

cAVUNS.coM .

WY i ot (el

e W s

COMING S00N

Vs vy s

P00 SN IN

g
:
g

PO SNMVIN T

This is a mock-up of the www.ragincajuns.com home page.
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dinator for UL Lafayette’s Athletics Depart-
ment, has been working with an XOS crew
for several months to fashion the Ragin’
Cajuns’ new web site.

Cox Communication is the site’s
main sponsor.

Dugas said the university wants to
provide a first-rate web site for Ragin’ Ca-
juns fans.

And, a university’s presence on the
Internet is especially important to young
men and women, he continued. “The col-
lege-age kids now are on the Internet so
much. Your web site creates your image. If
you send them to a site that doesn’t look
top notch, that’s the impression they have,
even if they come for a campus visit.”

Here’s a preview of some www.ragin-
cajuns.com features:

B KEEPING TRACK

There’s an all-sports calendar and
schedule that covers every sport — right
on the home page, all the time. Better yet,
fans can easily download the information
onto their computers’ Microsoft Office
Outlook calendar. Icons on the calendar
will indicate when related information or
features are available, such as game notes
or streaming video.

“We'll make it easy for fans to know
what’s going on,” Dugas said.

H CAJUN CLIPPINGS

This service enables www.raginca-
juns.com users to receive, via e-mail, all
press releases and game reports as soon as
they’re posted by UL Lafayette’s Sports In-
formation Department.

B PICTURE THIS

“We're going to have more
photographs than just about any other
university athletic department,” Dugas
said. “For football games, for instance,
we will have hundreds of photos

— and not just action shots on the field.
Photographers and videographers hired by
the university will take photos and footage
of game-related events, such as tailgating.
Those images will be posted soon after

a game has ended. “When people wake

up on Sunday morning, the photos will
already be there.”

Fans will have a chance to submit
photos they've taken of certain events. Dugas
gave an example of how that will work: “On
game day Saturdays nights during football
season, I'll activate this feature and for the
next few days, people can submit their own
photos. Thats really neat because they can
put them on the web site and then tell their
friends, ‘ Hey, 'm on ragincajuns.com’ ”

Some select, high-resolution prints
will also be available for purchase through
an agreement with pictopia.com

B STREAMING VIDEO

The only feature of www.ragincajuns.
com that has a fee is a premium content
area that provides streaming video of cer-
tain games. (There will be an online con-
test to name this service.)

“Most places charge $9.95 or $12.95 a
month for streaming video, but we just didn’t
feel comfortable with that,” Dugas said.

So UL Lafayette’s premium content area
will cost only $7.95 a month. “Football,
men’s basketball and baseball home games
will all be streamed through closed circuit
broadcasts that are already in place. For vol-
leyball, soccer, women’s basketball, softball
and tennis, we have purchased equipment
to film and stream select games. For away
games, we will carry those conference games
of schools that are also XOS clients.”

The monthly fee includes on-demand
video archives of games.

Game stats will be streamed at no cost.

H SHOP AT THE BOOKSTORE
- ONLINE
For the first time, University Book-
store on campus will offer a variety of UL
Lafayette merchandise for sale on www.
ragincajuns.com Customers can pay online
with a credit card.

B THE LATEST INFO

Information about completed Louisiana
Ragin’ Cajuns’ sports events will be posted
promptly. “For instance, if a baseball game
ends at 10 o'clock, an article about it will be
on the site about 15 minutes later,” Dugas
said. “It will be very quick.”

Fans can download a comprehensive sports
schedule onto their computers’ Microsoft Office
Outlook calendars.

H ALSO ON TAP

Dugas said pages of www.ragincajuns.
com will be devoted to UL Lafayette sup-
port groups, such as the Ragin’ Cajun
cheerleaders, Ragin’ Jazz dance team, the
Pride of Acadiana Marching Band and the
Ragin’ Brass Basketball Band. Also available:
video tours of Ragin’ Cajun athletic facili-
ties, a staff directory and information about
recruitment, athletic training, development
opportunities and athletes’ halls of fame.

H ONLINE AUCTIONS

The site will feature online auctions.
First up for bid: a throwback SLI baseball
jersey and a basketball autographed by
members of the 2006-07 Ragin’ Cajuns
women’s basketball team, which competed
in the NCAA Division 1 Championship in
March for the first time in school history.

“The neat thing is that we can auction
more than memorabilia. We can auction the
chance to be a bat boy for a Ragin’ Cajuns
baseball game, for instance, along with a
package of tickets and concessions.”

H ONLINE REGISTRATION

This automated feature will enable
parents to register — and pay online with a
credit card — for their children to partici-
pate in youth camps offered by Ragin’ Ca-
jun coaches. “This is going to provide bet-
ter service for our customers,” Dugas said.

The scope of the improved and ex-
panded web site, and the volume of materi-
al it contains, contributed to the amount of
time it has taken for XOS and UL Lafayette
staffers to put it together. They transferred

SCREEN CAPTURES COURTESY OF XOS TECHNOLOGIES.

some data from UL Lafayette athletics’
previous web site and from the Athletic
Network web site, in addition to preparing
new content.

The Athletic Network — www.athlet-
icnetwork.net — is a popular web site that
keeps track of current and former Ragin’
Cajun athletes and support groups. It be-
gan as a volunteer project that was created,
in large part, by Dugas and his father, Dr.
Ed Dugas, a former professor of health and
physical education. The web site was de-
signed by Firefly Digital and hosted on that
company’s server.

The presence of UL Lafayette athlet-
ics on the Internet began in 1998 when
Fenstermaker and Associates of Lafayette
donated space on its own server.

“For Fenstermaker and Associates to
provide that to the university — at no cost
— for almost 10 years is just amazing,” said
David Walker, UL Lafayette’s interim ath-
letics director. “We appreciate everything
it did to help Ragin’ Cajun athletics get
online and stay up and running.”

Dugas explained that as the Internet
became more popular, demands on the
Fenstermaker server became too great. “It
got to the point this fall that we were really
slowing down its operation.”

So the Athletics Department began
using the Athletic Network like a tem-
porary web site until it could obtain bids
from web site management companies and
evaluate them.

UL Lafayette President Dr. Ray Authe-
ment said that volunteer efforts of fans such
as Ed Dugas have been a huge reason for the
success of the university’s athletics network-
ing. “Ed is officially retired from UL Lafay-
ette, but he devotes himself almost full-time
to the Athletic Network. Its difficult to con-
vey how much that means to the university
or how grateful we are,” he said.

John Dugas noted that he has taken
special pride in working on the new www.
ragincajuns.com “I grew up coming to
sporting events here. Since my father was
a faculty member in kinesiology, I would
spend all my summers at Earl K. Long
Gym when I was growing up.” Like his
father, he’s a devoted Ragin’ Cajuns fan.

John Dugas noted that the XOS sup-
port team has seemed impressed by UL La-
fayette. “They have a lot of clients who are
tigers and lions and such, but there’s only
one ‘Ragin’ Cajuns’ and we have a very dis-
tinct culture in this area. I think this new
web site showcases it very nicely.” il
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